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DISPLAY RATES & SPECIFICATIONS 2015
PREMIER, A Luxury Homeowner’s Guide: is the only magazine in this area 
that is dedicated 100% to the homeowner - from buying to selling, upgrading to remodeling, going 
green to going furniture shopping, we cover it all. Since your home is your biggest investment, we 
keep readers updated on what is happening month-to-month in the market and compare what sold 
last month to what sold last year at this tim. We inform readers what is before the House/Senate 
(regarding them as homeowners) and how it may affect them, along with reporting the latest news 
in the mortgage industry. And each month we offer the latest trends in Home Design & Décor from 
the best in the business! We answer all their questions and address their needs as a homeowner-
-we’re a one stop-shop for their BIGGEST investment! There is no other publication in San Diego 
that offers all this in one. 
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circulation:  20,000 

• 5,000 Direct mailed to selected  homes 
in San Diego County valued over One Million 
Dollars.

•  15,000 distributed to: luxury hotels, 
private golf & country clubs, executive airports, 
high-end retailers, professional offices, 
developers, architects, exclusive spas, salons, 
boutiques, yacht clubs, car dealers, interior 
designers and furniture stores, Albertson's 
locations in luxury areas, and to top-producing 
real estate offices around San Diego County.

SuBMit MatErialS to lYnEttE at:
lynette@SanDiegoPremier.nEt
619.665.7838

onlY with San DiEgo PrEMiEr Do You gEt:
• A mailing list of all the homes sold in the county 
   (from the prior month) for you to direct market your 
   business and/or services to.
• Editorial coverage (when on contract).

DiSPlaY-aD ratES (net)                  

Full-Page* $995 $895 $795

Half-Page $695 $595 $495

1/4-Page $399 $299 $199

Inside-Front Cover $1,395 $1,195 $1,095

Inside-Back Cover $1,295 $1,095 $995

Back Cover $2,095 $1,895 $1,695

Page 3 n/a $995 $950

Page 5 n/a $950 $895

Page 7 n/a $895 $850

   1 ISSUE   6 ISSUES        12 ISSUES

DIGITAL AD SUBMISSION

High-resolution PDF may be emailed or 
downloaded to our FTP site. All ads must 
be submitted by defined material due 
date. All images must be CMYK and at 
least 300dpi. A Matchprint or Iris must 
be sent for each ad for color matching at 
the printer.  If such a print is not submitted, 
publisher is not responsible for color 
discrepancies.

AD SPACE DIMENSIONS

Full-Page  Bleed: 9.5 x 11.375              Live Area: 8.5 x 10.375

Half-Page  Bleed: None                         Live Area: 8.5 x 5.1875

wEB aDVErtiSing ratES                   

iPad/Digital Links $50 per issue $35 per issue $25 per issue

Web Ad 2 x 2.5 n/a $295 $195

Web Ad 2 x 4 n/a $495 $395

Company Logo n/a $150 with ad $100 with ad

 1 X 6 X 12 X

Advertisers are responsible for all ad content and claims 
submitted.  Publisher shall hold no liability.  
Publisher assumes no liability for failure to publish due to 
circumstances beyond control.

PAYMENT: Checks, Visa, Mastercard, Discover and 
American Express are accepted.10755 Scripps Poway Pkwy. #396    •    San Diego    •    CA 92131

Phone: 858-564.9733                                      Fax: 858.537.3472

*Ask Sales Representative about our Specials
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PREMIER BUSINESS & FINANCE real ESTATE news

WASTE WATER, 

GET FINED 

San Diego City Council voted to 

enact mandatory water restrictions 

beginning Nov 1st due to extended 

drought conditions. These restrictions, 

which had been enacted as voluntary 

guidelines back in July, become 

enforceable by the city and can result 

in citations (up to $1,000), civil penalties 

(up to $2,500/per day),  and in extreme 

situations water shut off. 

If approved by the full City Council 

and signed into law by the mayor, the 

restrictions would include:

•  Watering lawns only three days 

a week and limiting that to seven 

minutes per station during the cooler 

weather months.

•  Using hoses with shut-off nozzles 

or timed-sprinkler systems to provide 

water to landscaped areas.

•  Washing vehicles only before 

10 a.m. or after 6 p.m.

•  Watering potted plants, vegetable 

gardens and fruit trees before 10 a.m. 

or after 4 p.m.

•  Not watering lawns or plants on 

rainy days.

TAX CREDITS STILL IN EFFECT FOR RESIDENTIAL SOLAR

Worried that you missed out on solar tax credits?  There is still time.  The Emergency Economic Stabilization Act in 2008 extended 

the Solar Investment Tax Credit (ITC) through December 31, 2016. Most importantly, it also revised the previous $2,000 cap on the credit 

to 30% of the total system cost. 

The Solar ITC applies to solar systems on residential (under Section 25D) and commercial (under Section 48) properties and is available 

for both photovoltaics and solar water heating systems. 

A New Firefighting Helicopter 

for San Diego

MORTGAGE RATES TAKE A DIP

In September San Diego County Supervisors approved the purchase of a third 

Sheriff’s Department firefighting helicopter, a $5.2 million dollar investment. 

After a spring fire season that saw more than $30 million in damages, North County 

Supervisor Bill Horn, in advocating for the purchase told the board, “Most fires are 

now kept to 10 acres or less because we can get a helicopter to them quickly and 

they can start dumping water before the first fire engines arrive, helping to keep the 

fire from spreading.” 

The County Supervisors also freed up moneys to allow the positioning of firefighters 

around unincorporated parts of the county during red flag conditions and to purchase 

additional communications equipment. All of this to help the fire agencies better 

coordinate and execute their response during a fire event. 

Don’t forget to check out www.readysandiego.org to see what you can do to be 

prepared for wildfires.

According to data from the Mortgage Bankers Association’s (MBA) Weekly 

Mortgage Applications Survey for the week ending October 10, 2014, 

mortgage applications increased 5.6 percent from the week prior and mortgage 

rates hit a 16 month low. 

 
“Growing concerns about weak economic growth in Europe caused a flight 

to quality into US assets last week, leading to sharp drops in interest rates.  

Mortgage rates for most loan products fell to their lowest level since June 2013,” 

said Mike Fratantoni, MBA’s Chief Economist.  “Refinance application volume 

reached the highest level since June 2014 as a result, with conventional refinance 

volume at its highest since February 2014.”

 
The average contract interest rate for 30-year fixed-rate mortgages with jumbo 

loan balances (greater than $417,000) decreased to 4.14 percent, the lowest 

since May 2013, from 4.21 percent, with points decreasing to 0.10 from 

0.29 (including the origination fee) for 80 percent LTV loans.  The effective rate 

decreased from last week.

PREMIER OUTDOOR LIVING

HOW SAN DIEGANS STAY WARM

WHILE ENTERTAINING OUTDOORS…

All OW Lee, Tommy Bahama, and Tropitone models featured here 

available at Hausers Patio, www.HausersPatio.com 

TOMMY BAHAMA KINGSTOWN SEDONA  

Intricate Tuscan-inspired designs, cast in all-

weather aluminum, with a rich ebony finish with 

bronze highlights. The top surface of the fire pit is 

crafted from Spanish Café Emperador marble with 

geometric copper inlays. 

ENTERTAINER’S 

DELIGHT  

An entertainer’s delight, this 

fire pit brings warmth and 

elegance to an exquisite 

private backyard retreat at 

the beach. Featuring black-

stained, custom teak wood 

wall accents and a luxurious 

warm and inviting gas 

fireplace set in glass chips. In 

Solana Beach, represented 

by Mary S. Raser, Pacific 

Sotheby’s International Realty 

TELESCOPE  

New for 2014 the industry’s first MGP (Marine Grade Polymer) Fire Tables. 

Rugged aluminum frame is enhanced with MGP table surface and side 

panels. Mix and match frame and MGP colors to create exciting new looks. 

Seen here with the Ashbee furniture collection.

OW LEE, VIENTO   

Viento fire pits bring the beauty of the 

Viento Collection, inspired by 18th 

century Italian design, and applies it in 

a unique way making both the 54” rd. 

and 36”x58” aluminum fire pits that are 

both functional and inviting. 

OW LEE, VULSINI   

Designed for those looking for value, quality 

and reliability. Vulsini comes with a custom built 

stainless steel burner and an adjustable flame that 

gives warmth and comfort without the hassle of 

smoke and ash.
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PREMIER, A Luxury Homeowner’s Guide: 

is the only magazine in this area that is dedicated 100% to the 
homeowner - from buying to selling, upgrading to remodeling, 
going green to going furniture shopping, we cover it all. Since 

your home is your biggest investment, we keep readers updated 
on what is happening month-to-month in the market and compare 
what sold last month to what sold last year at this time and all the 
way back to 8 years ago. We inform readers what is before the 
House/Senate (regarding them as homeowners) and how it may 
affect them, along with reporting the latest news in the mortgage 

industry. And each month we offer the latest trends in Home 
Design & Décor from the best in the business! We answer all 

their questions and address their needs as a homeowner--we’re 
a one stop-shop for their BIGGEST investment! There is no other 

publication in San Diego that offers all this in one. 

Luxury Hotels 
Private Country Clubs 

Executive Airports 
Street Boxes

Attorneys Offices 

Doctors Offices 
Financial Advisors 

Developers/Architects
Exclusive Spas & Salons 

Albertson's 

COMMUNITY STREET DISTRIBUTION* DIRECT MAILING* TOTAL PER AREA

La Jolla 
Pacific Beach/ Pt. Loma  5,150  1,198  6,348

Rancho Santa Fe
Del Mar  2,863  1,615 4,478

Coronado/
Downtown  2,150  510  2,660

Carmel Valley/Santaluz
The Crosby/The Bridges 1,465 988 2,453

Encinitas/Olivenhain
La Costa/Carlsbad  2,410 480  2,890

Poway/Rancho Bernardo
Scripps Ranch/Escondido  962  209  1,171

Boutiques 
Yacht Clubs

Luxury Car Dealers 
Interior Designers 
Furniture Stores 

Dentist Offices
Cafe’s 

Real Estate Offices 
Restaurants 

Health Clubs/Gyms

*

* Number may vary monthly

15,000 
Strategic Street Distribution 

In & Around 
the County to:

20,000 
Total Copies 

Printed/Monthly 
Circulation

5,000 
Direct Mailed

 to Homes Valued 
Over $1 Million

*



EDITORIAL CALENDAR2015

IN EVERY ISSUE:
THE STATE OF SAN DIEGO REAL ESTATE
Detailed analysis by price point of home 
sales in the top luxury communities.

THE LUXURY PANEL 
A rotating panel of PREMIER luxury real estate 

agents give their expert opinions on hot 
topics for home buyers and sellers.

MARKET UPDATE: 
HOMES SOLD 
See what sold in the last 30 
days in your neighborhood 
and what it sold for. 

BUSINESS/FINANCE/
LEGISLATION  

We keep readers abreast of 
important real estate and 
tax legislation, mortgage 

rates and trends, plus local 
financial news. 

AT HOME: 
SHOP PREMIER 
STYLE   
Inspired by the style 
and décor of one of our 
PREMIER homes on the 
market, we take you 
shopping at some of San 
Diego � nest boutiques 
and home stores.

PRODUCT FEATURES, 
EXPERT ADVICE 

From home staging to finding 
the perfect rug, we cover topics 

important to the luxury hom-
eowner, whether getting their 

home ready to sell or decorating 
their dream estate.

*Based on MLS data from these zip codes, 92067,92091,92014,92037,92130,92118, 92024,92127,92128 for the period of 12/31/2012 - 11/15/2014.

**Median Price for combined home sales, October 2014, via DataQuick % change from the same month last year.

Information deemed reliable but not guaranteed. 

Rancho Santa Fe 92067,92091
MLS Reported Historic Sales 2003-November 15, 2014

$ YTD 11/15 Years

(million) 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 Pend Active  Supply

< 1 60 39 28 26 20 23 29 33 33 35 35 31 2 4 0.11
1 - 2 154 118 65 61 42 29 43 84 87 89 93 60 10 42 0.45
2 - 3 85 108 83 68 72 46 43 52 57 72 105 67 12 61 0.58
3 - 4 32 47 58 54 38 38 14 22 18 36 49 30 6 48 0.98
4 - 5 6 16 28 17 20 11 7 8 11 13 13 12 1 19 1.46
5 - 7 6 14 15 10 14 9 9 12 5 11 9 7 2 28 3.11
7 - 9 3 5 6 7 5 2 3 3 2 4 1 1 0 13 13.00
> 9 1 5 3 7 4 8 0 1 1 1 0 1 2 11 11.00

Total 347 352 286 250 215 166 148 215 214 261 305 209 35 226 0.74 MLS Reported Home Sales

Rancho Santa Fe Historic Sales by Price Range 2013 - 2003 

209

267

Total sales

226

213

Active Listings

10 months

9 months11/15/2014
vs.

11/15/2013 >
Month(s) Supply

N
ot
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PREMIER A LUXURY HOMEOWNER’S GUIDE BUSINESS & FINANCE

Breakdown of MLS reported sales for 7 luxury areas analyzed by price points with 
year supply estimates. This detailed information provides important indicators for pricing 

and marketing strategies for buyers and sellers.

Rancho Santa Fe, Del Mar, La Jolla, Carmel Valley, Coronado, Encinitas, 
and Rancho Bernardo/Santaluz/4S Ranch

www.SanDiegoPremier.net

THE STATE OF SAN DIEGO REAL ESTATE

DEL MAR is maintaining its strong 2014 sales push, keeping pace with last year’s total sales and besting last year’s 
luxury sales (over $2million) by over 15%. With 61 sales over $2 million so far in 2014 Del Mar has set a record, 
with no year coming close to those numbers since we started tracking in 2003 (the next closest were 53 total in 2013 
and 43 total in 2005, 2007, and 2008). In the ultra luxury market sales over $5 million are up over 230% from last year.

Pending home sales, an indicator of continued market strength and stability, are suggesting a strong end to 2014 in our luxury 
markets.  As of 11/15/2014 Rancho Santa Fe (92067,92091) listed 5 properties pending over $4 million with 2 of those over the $9 
million mark.  In Del Mar (92014) a $17 million property is pending and in La Jolla there were 4 over $4 million in the pipe.

Rancho Del Lago, an exclusive enclave within Rancho Santa Fe, just posted 2 exciting new listings, one represented by 
Janet Lawless Christ of Coldwell Banker for $8,995,000 and the other presented by K Ann Brizolis, Pacific Sotheby’s 
International Realty for $7,250,000 

LUxURy MARKETS

PENDING

NEW LISTINGS

$2,100,000
UP 5%

Median Price
 (92067)**

Sales  

Inventory
DOWN 22% 

UP 6% 

25

25-state 1-99.indd   1 11/24/14   12:29:09 PM
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PREMIER REAL ESTATE THE LUXURY PANEL

The Luxury Panel is a rotating group of San Diego’s top Real Estate professionals 
who specialize in the luxury market sharing their expertise on hot topics and 

home buyer & seller questions. 

november’sluxurypanel

What should Sellers expect 
when listing their home in the 

fall and winter season?

QUESTION

“If you are planning on listing your property during the fall and winter 
keep these factors in mind.  During the holidays your family might have 
planned vacations or family visits, these can interfere with your showings, 
and they can be a lot more limited and can add stress to the already 
stressful season. But on a positive side, there are a lot of serious buyers 
out there looking to purchase by the end of the year, mainly for tax 
reasons, and there is less competition than during the spring or summer.”  
Olga Lavalle
Willis Allen Real Estate
olavalle@willisallen.com

“In past years, our local real estate market has had a 
peak activity window between Memorial Day & Labor 

Day. This year, we experienced a spike in activity 
outside of that window, in the former “off season”.  

Fall/ winter this year could be more active than years 
past, particularly for turnkey properties. Also, buyers 

out looking during the holiday season tend to be 
serious prospects that have a more immediate need 

rather than “tire kickers” who are not in a rush”
Lisa Waltman

Coldwell Banker Previews International
lmwaltman@aol.com

“As we enter into the 2014 fall and 
winter sales season, we are continuing 

to see an upswing which began in 
early fall in sales of the luxury home 
market.  One of the perks of living in 
America’s fi nest city, is that when the 

majority of the country is having to go 
inside and prepare for the chill, San 

Diego’s consistent warmth, beauty and 
lifestyle attract buyers from all over 

the globe.  We do not experience the 
same slow down rate as other climates 

and cities.”  
Mary Raser

Paci� c Sotheby’s International Realty
raser.realestate@gmail.com

10-lux panel-98.indd   1 10/29/14   3:25:53 PM

*Based on MLS data from these zip codes, 92067,92091,92014,92037,92130,92118, 92024,92127,92128 for the period of 12/31/2012 - 11/15/2014.

MLS Reported Home SalesMLS Reported Home SalesMLS Reported Home Sales

www.SanDiegoPremier.net

DEL MAR is maintaining its strong 2014 sales push, keeping pace with last year’s total sales and besting last year’s 
With 61 sales over $2 million so far in 2014 Del Mar has set a record, 

with no year coming close to those numbers since we started tracking in 2003 (the next closest were 53 total in 2013 
and 43 total in 2005, 2007, and 2008). In the ultra luxury market sales over $5 million are up over 230% from last year.

Pending home sales, an indicator of continued market strength and stability, are suggesting a strong end to 2014 in our luxury 
As of 11/15/2014 Rancho Santa Fe (92067,92091) listed 5 properties pending over $4 million with 2 of those over the $9 

million mark.  In Del Mar (92014) a $17 million property is pending and in La Jolla there were 4 over $4 million in the pipe.

Rancho Del Lago, an exclusive enclave within Rancho Santa Fe, just posted 2 exciting new listings, one represented by 
Janet Lawless Christ of Coldwell Banker for $8,995,000 and the other presented by K Ann Brizolis, Pacific Sotheby’s 

$2,100,000
UP 5%

Median Price
 (92067)**

Inventory
22% 
6% 
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Visit www.SanDiegoPREMIER.net for full lists

DANE SODERBERG ~ P.S. PLATINUM PROPERTIES ~ $2,450,000

Address Est. Sq. Ft. Sold 
Price

Escrow 
Closed

Calle Mayor, Lot 274   6 9 12,933 $5,300,000  11/5/14
Circa Oriente     6 7 9,850 $3,500,000  10/30/14
Mimulus      4 3 3,475 $2,500,000  10/24/14
Avenida Del Duque    4 5 6,000 $2,459,000  10/20/14
Vista Rancho Court    6 6 6,219 $2,450,000  10/22/14
Los Arboles Road    4 3 2,787 $2,100,000  10/30/14
Calle Portone     4 5 3,128 $1,995,000  11/14/14
La Orilla     3 3 3,385 $1,650,000  10/20/14

DEL MAR  TOTAL SOLD: 19
Address Est. Sq. Ft. Sold 

Price
Escrow 
Closed

Sandy Lane     5 4 3,883 $6,000,000  10/28/14
Stratford Court     3 2 2,346 $2,900,000  10/16/14
Pine Needles     3 3 3,305 $2,890,000  11/10/14
Sandy Pointe 9    3 3 1,702 $1,840,000  11/13/14
Avenida Primavera     3 2 1,114 $1,800,000  11/12/14
Via Torina     2 2 999 $1,600,000  10/17/14
Marine View Avenue    5 5 4,200 $1,525,000  10/23/14
Mira Montana     4 3 2,772 $1,405,000  11/10/14

LAURA BARRY ~ BARRY ESTATES ~ $1,800,000

LA JOLLA  TOTAL SOLD: 55

PHIL & PAM REED ~ WILLIS ALLEN REAL ESTATE ~ $3,150,000

Address Est. Sq. Ft. Sold 
Price

Escrow 
Closed

Camino De La Costa   4 5 5,221 $6,200,000  11/3/14
Virginia Way     7 12 15,309 $5,318,000  10/23/14
Via Anita     5 6 4,050 $3,300,000  10/31/14
Avenida Cortez     7 8 6,285 $3,150,000  11/10/14
Encelia      6 8 6,763 $3,100,000  11/4/14
Prestwick Drive     5 3 2,843 $3,100,000  10/27/14
Chelsea Avenue     3 4 2,304 $2,725,000  10/21/14
Kilbourn Drive     4 5 4,703 $2,680,000  11/3/14

CARMEL VALLEY  TOTAL SOLD: 51
Address Est. Sq. Ft. Sold 

Price
Escrow 
Closed

Rancho Quinta Bend    5 6 6,729 $3,050,000  11/14/14
Whispering Hills Lane    5 6 4,620 $1,910,000  10/17/14
Vallery Court     5 5 3,656 $1,600,000  11/4/14
Baywind Point 5 5 4,008 $1,585,000  11/7/14
Triple Crown Row    3 5 3,445 $1,450,000  11/12/14
Collins Ranch Terrace    5 6 4,884 $1,275,000  11/10/14
Sunstone Pt     4 3 2,673 $1,230,000  11/13/14
Sandshore      4 4 3,358 $1,200,000  11/12/14

PACIFIC SOTHEBY’S INTERNATIONAL REALTY ~ $3,050,000

BRS BAS BRS BAS

BRS BAS BRS BAS

Homes SOLD 10/16/2014  11/15/2014

Log on to www.SeeWhatSoldYesterday.com for DAILY updateswww.SeeWhatSoldYesterday.com

OB Juncal, Juncal Real Estate, OB.Juncal@gmail.com 760.383.3120.  Data represents the activity of various brokers. Data does not represent the sale activity of non-listed properties. The data might not be completely accurate. 

MARKET UPDATE MARKET UPDATE

RANCHO SANTA FE  TOTAL SOLD: 9

30-market-99-.indd   1 11/24/14   2:29:46 PM

DESIGN INSPIRATION  
Get inspired by the stunning 

designs found right inside our 
PREMIER homes on the market, 
another way we highlight our 
advertisers and their listings. 

6

PREMIER DESIGN INSPIRATION

1. GATED SOUTH POINTE FARMS 
in Rancho Santa Fe Covenant, 
represented by Cathy Gilchrist-Colmar 
and Clinton Selfridge, 
Pacific Sotheby’s International Realty 

2. MAGNIFICENT ITALIAN ESTATE 
in Rancho Santa Fe Covenant, 
represented by Linda Sansone, 
Willis Allen Real Estate 

3. CUSTOM SPANISH 
in Fairbanks Ranch, Rancho Santa Fe, 
represented by Catherine and Jason Barry, 
Barry Estates 

4. INCREDIBLE HERITAGE ESTATE 
in Poway, 
represented by Marie Jo Atkins, 
Real Living Lifestyles  

5. POLISHED TO PERFECTION 
in Rancho Santa Fe Covenant, 
represented by K. Ann Brizolis, 
Pacific Sotheby’s International Realty  

6. “GONE WITH THE WIND” 
in Fairbanks Ranch, Rancho Santa Fe, 
represented by Scott Appleby 
and Kerry Appleby Payne, 
Willis Allen Real Estate

1

2 3

4

5

6

For agent information go to the directory on pages 30 - 31

Besides all being in homes on the market, 
these dramatic flights of stairs are also stunning architectural statements.

FLIGHTS OF FANCY

6-stairs b-96.indd   1 8/26/14   5:19:57 PM
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PREMIER HOME DESIGN & DéCOR RUGS

1 4 5

32

A selection of luxury rugs that will leave your guests filled with rug envy…

RUG ENVY

All by Jaipur and available through AT-HOM in Little Italy, See page 6

MODERN SOPHISTICATES

1  

CONNEXTION 
By Jenny Jones  

Hand Knotted, 

70% Hand Carded Wool 

30% Art Silk

2  

BATIK 
100% wool,

Flat Weave

3  

BLITHE 
Hand-Tufted, 

100% Wool

4  

BLITHE 
Hand-Tufted, 

100% Wool

5  

HACIENDA 
Hand-Tufted, 

100% Wool

16-rugs 1-98.indd   1 10/29/14   7:34:06 PM
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“In past years, our local real estate market has had a 
peak activity window between Memorial Day & Labor 

Day. This year, we experienced a spike in activity 
outside of that window, in the former “off season”.  

Fall/ winter this year could be more active than years 
past, particularly for turnkey properties. Also, buyers 

out looking during the holiday season tend to be 
serious prospects that have a more immediate need 

rather than “tire kickers” who are not in a rush”
Lisa Waltman

Coldwell Banker Previews International
lmwaltman@aol.com

6

PREMIER BUSINESS & FINANCE REAL ESTATE NEWS

Market Predictions and Expectations
Existing-home sales are predicted to be higher next year and prices will remain 
at a healthier level of growth that benefits both buyers and sellers, according 
to an economic forecast at a residential forum during the 2014 Realtors® 
Conference & Expo in November.  

 Existing-home sales this year are expected to fall slightly below 2013 (5.1 million) to 4.9 million, and then are forecasted to increase 
to 5.3 million next year and 5.4 million in 2016. Lawrence Yun, chief economist of the National Association of Realtors® expects the 
national median existing-home price to rise 4 percent both next year and in 2016.

In the latest Zillow® Home Price Expectations Survey, released November 11, nearly all of the 107 panelists surveyed said they expect 
the housing market to normalize within the next five years. The survey of economists, real estate experts and investment and market 
strategists asked panelists to predict the path of the U.S. Zillow Home Value Index into 2019. Panelists said they expect national 
median home-prices to exceed their 2007 peak  in February 2018. 

Source: Realtor.org & Zillow Inc.

REAL ESTATE NEWS
Winter is High Season for International Sales

TAX LAWS UP IN THE AIR 
Almost 60 tax deductions, tax credits and 

other tax-saving laws expired December 

31, 2013 and are awaiting Congress to 

approve their extension by the end of 

the year.  A Senate committee passed 

a package that would extend most of 

the provisions through 2015 but it has 

yet to be passed by the full chamber. 

Meanwhile the House is addressing 

particular laws, primarily for business, 

to possibly extend permanently. 

Unfortunately, for tax planning purposes 

there is no guarantee that all of the 

expired provisions will be renewed 

retroactive to the beginning of the 2014 

tax year.

A fEW of ThE NoTAbLE pRoviSioNS 
STiLL up iN ThE AiR ARE:
• Private Mortgage Insurance 
premium Deduction
• Mortgage Debt Forgiveness, 
income Exemption
• State and Local Sales Tax Deduction
 

S  
ALES To iNTERNATioNAL buyERS REAChED A RECoRD $92.2 biLLioN LAST yEAR,  according the National Association of 
Realtors®, so don’t be surprised if the buyer of your home is from outside the US, especially as we move into the colder months. 

“International sales typically peak during the U.S.’s slower winter months,” explained Eleonore Rojas, vice president of 
partnerships and product integration at Move, Inc., the operator of realtor.com®, 

at the 2014 REALTORS® Conference & Expo.  High season for many international sales 
is the opposite from the U.S. market as summer is typically a time when foreign nationals 
take extended holidays and real estate markets abroad tend to slow down.

International buyers search for properties across the U.S., but California, Florida, New 
York and Texas are the most popular. Arizona, Illinois and Nevada are increasingly 
growing in popularity, while Georgia, Michigan, Pennsylvania and Washington are 
up-and-coming markets for international buyers. Rojas said foreign buyers tend to 
show preference to certain parts of the U.S. market. The markets of greatest interest to 
European buyers are California, Florida, New York and Texas; Australian buyers prefer 
California, Michigan, Nevada and New York; and Chinese are buying in California, 
New York and Washington.

Celeste Starchild, vice president and general manager at ListHub, notes that Chinese 
buyers are the fastest growing segment of international buyers in the U.S. because 
of rising affluence and appreciation of the Chinese yuan. U.S. property remains 
affordable, but tight credit standards favor cash buyers; 76 percent of Chinese buyers 
reported all-cash purchases of U.S. properties. Chinese buyers typically purchase more 
expensive homes in high-end markets, but markets like Dallas, Seattle and Irvine, Texas 
are of growing interest.

Source: realtor.org

6-finance-99.indd   1 11/24/14   12:22:13 PM

PREMIER HOME DESIGN & DÉCOR AT HOME

shop PREMIER style
MINIMALIST ELEGANCE ON THE OCEANFRONT

Once featured in Architectural Digest this La Jolla oceanfront home features magnetic panorama to the pacifi c, 
sleek blond palomino colors and strict minimal architecture. To complement the homes refi ned elegance, the décor 
relies on classic shapes and a palette of understated creams and blonds.  You can fi nd out more about this incredible 

property* or try and capture a little of its minimalist elegance with these local fi nds…

16
* Oceanfront Acre Estate in La Jolla o� ered for sale by Dane Soderberg, P.S. Platinum Properties 858.337.1417. See page 89

Brine swivel chair by Vanguard
The shape a nod to the shells found 

on the beach below.
AT-HOM

www.At-Hom.com

Mid-century-esque Maclaine 
oval sidetable 
by Vanguard

AT-HOM
www.At-Hom.com

We substituted Zebra for leopard 
to give a little sass.

Linnea pillow by Made Goods   
AT-HOM

www.At-Hom.com

16-at home spd-99.indd   1 11/24/14   12:24:55 PM

www.SanDiegoPremier.net

PREMIER HOME DESIGN & DéCOR AT HOME

MiniMalist ElEgancE on thE ocEanfront

17
To find out more about our picks contact us at ShopSD@sandiegopremier.net

Staging your yarD 
to SELL 

We’ve talked a lot lately about the 
importance of staging your interiors to 

help sell your home. But what about 
what potential buyerS See 

before they even 
walk inSiDe. 

Staging your outdoor areas is equally 
as important so we went to the expert, 
Jason Jarvis of Terra Bella Landscape 

Development, who has worked on 
some of the most PREMIER landscapes 

in San Diego for his tips on 

1. SpruCe up your Door. Deep clean/
polish your front door and gates and 
invest in a new welcome mat.

2. what nuMber iS that? Make sure 
that your address marker is visible and 
not overgrown with shrubs. 

3. Color.  Refresh pottery with colorful 
succulents or flowers and add color to 
the edges of your planting beds.

4. DeCorate. Add fresh, bright pillows 
and accents to your outdoor furniture.

5. MulCh it. Dress up your whole yard 
with fine brown shred mulch.

6. tiGhten thinGS up.  Replace light 
bulbs that have gone out, sprinkler 
heads that are broken. Showing potential 
buyers that you have cared for the home 
inspires them to care about it too. 

7. hire a pro. If you have let the 
landscaping get away from you there is 
no shame in hiring a pro to get things 
ship shape again. Just like the cost of 
staging the interior of your home, the 
investment can result in a faster sale at a 
higher price.

PREMIER spotlight
Linen painted Chippendale style classic 
walnut armchair by Jonathan Charles 
DIvInE InTERIORS 
www.DivineInteriorsHomeFurnishings.com 

Biedermeier inspired coffee table 
by Jonathan Charles      
DIvInE InTERIORS 

www.DivineInteriorsHomeFurnishings.com 

Plush. Plush. Plush. 
Hard-tufted Shag

DIvInE InTERIORS 
www.DivineInteriorsHomeFurnishings.com 

Pleated Arm, kick pleat flounce, and blend down 
cushions in a startling array of custom fabrics. 

Henredon Fireside sofa 
DIvInE InTERIORS 

www.DivineInteriorsHomeFurnishings.com 

Staging your yarD 
to SELL your HoME

See more from Jason at tblandscaping.com

17-at home spd-99.indd   1 11/24/14   12:25:09 PM
SANDIEGOPREMIER.NET

1 4 5

All by Jaipur and available through AT-HOM in Little Italy, See page 6

MODERN SOPHISTICATES

2  

BATIK
100% wool,

Flat Weave

3  

BLITHE
Hand-Tufted, 

100% Wool

4  

BLITHE
Hand-Tufted, 

100% Wool

5  

HACIENDA
Hand-Tufted, 

100% Wool
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5 HOME STAGING TIPS 
FROM MERIDITH BAER HOME 

1 Paint the walls the perfect shade of white, one 
that � atters every skin tone. If you want to paint 

your walls a bold color, paint the ceiling white or 
cream. It makes the room look bigger. 

2 To give the appearance of larger windows or a 
higher ceiling, hang curtains as high as possible. 

3 To make a small room look larger, pay attention 
to the SIZE of the furniture you put in the room. 

Scale it. If the room is small, try lower backed 
seating and thinner arms. Light colors make a room 

look larger.  Sometimes MORE seating (of the right 
shape and volume) will make the room look bigger.

4 Look out every window and paint the picture 
you want to see every day. A seating area, a 

garden, whatever looks best from that point of view.

5 Pick up interesting planters and create groups 
of them to defi ne spaces. 

AS A STORYTELLER HIMSELF, Schumacher knew the importance of staging to convey all 
the possibilities of the homes gorgeous modern design. He called Meridith Baer Home 
with a 20K budget to tackle both indoor and outdoor staging. The results are coastal 
modern at its best, specifi cally designed to show potential buyers not just the beauty of 
the home but the beauty of the life they could be living in it.  

Meridith Baer’s fl air for setting a dramatic scene can be traced back to her Hollywood 
roots as a model, actress and screenwriter. Today, at the helm of her wildly successful 
company, she utilizes her style and vision as a storyteller to set the luxury real estate 
stage for a roster of high profi le clients and ultra-luxury homes across the US including 
4 recently completed projects from Encinitas to La Jolla and a penthouse in the Meridian 
downtown currently in design.

Considering staging your home?  The National Association of Realtors found that the 
average staging investment is between 1 and 3% of the home’s asking price, which can 
generate a return of 8 to 10%...not a bad investment!

STAGED TO SELL
Homeowner Randall Schumacher, an accomplished � lmmaker 
and San Diego native, was getting ready to put his Encinitas 
oceanfront estate on the market.

PREMIER REAL ESTATE

Photos of Schumacher’s Encinitas property staged by Meridith Baer Home.

“IT IS PROVEN THAT STAGED HOMES SELL FASTER AND FOR 
A HIGHER PRICE. WHAT SETS MERIDITH BAER HOME APART IS 
THE LEVEL OF DESIGN AND SOPHISTICATION, IMBUED WITH A 
SIMPLICITY THAT SPEAKS INNATELY TO THE LUXURY HOMEBUYER.”  

-  Brett Baer, President Meridith Baer Home  -

12-staged to sell-97.indd   1 9/25/14   3:31:51 PM



PREMIER 
      

San Diego

P R O P E R T I E S       L I F E S T Y L E S&

SANDIEGOPREMIER.NET

FROM THE LOCAL LEVEL TO THE GLOBAL LEVEL, 
our San Diego PREMIER Digital edition has gone around the globe 

and back.  In a world where 1 in 5 realtors worked with an 
international buyer in the last year it is more critical than ever 

to reach a global audience and 
our Digital Edition available for iPhone, iPad, Android 

and Kindle does just that. 

In just the last year our Digital Edition has been downloaded and read in:

GOING GLOBAL

ALBANIA  AUSTRALIA  BAHRAIN  BRAZIL  CANADA  CHINA  COSTA RICA  CROATIA

INDIA  INDONESIA  IRELAND  ISRAEL  ITALY  JAMAICA  KOREA  KUWAIT  LEBANON

MALAYSIA  MEXICO  NEW ZEALAND  NIGERIA  OMAN  PUERTO RICO  QATAR  ROMANIA  

RUSSIAN FEDERATION  SAUDI ARABIA  SINGAPORE  SLOVAKIA  SOUTH AFRICA

THAILAND  TRINIDAD & TOBEGO  UNITED ARAB EMERATES  UNITED KINGDOM

VIRGIN ISLANDS, U.S.

*Downloads as logged from January 2014 to present



Taking Over La Jolla
...Premier's expanded street distribution

PREMIER
PROPERTIES     LIFESTYLES

San Diego
&

WITH HUGELY EXPANDED STREET DISTRIBUTION IN LA 
JOLLA DUE TO THE HIGH TOURISM TRAFFIC, SAN DIEGO 
PREMIER IS A MUST FOR YOUR MARKETING CAMPAIGN. 
WE HAVE ADDED AN ADDITIONAL 16 STREET RACKS in prime La Jolla 
locations giving us A TOTAL OF 22 FREE (while others charge), 
attractive and well maintained distribution boxes reaching the invaluable foot traffi c 
in and around the Village. Combined with our direct mailing to homes in La Jolla 
valued over $1 million your message will capture an audience of extraordinary 
buying power.

San Diego PREMIER is targeted to San Diego’s most affl uent individuals in and around the 
county. The communities in which these elite persons live offer them the fi nest luxuries and services 
available. PREMIER showcases their chic lifestyle and their quest for the ultimate in extravagance and 

quality by presenting the fi nest in luxury real estate and elite trends and services San Diego has to offer. Each 
month, our targeted distribution, controlled circulation and direct mailing, reaches your market of luxury homeowners. In addition to the 
portfolio of elite properties and services, our impressive format, high-quality photography and informative editorial, enables us to capture the 
imagination and address the unique needs of these infl uential readers.

WITH HUGELY EXPANDED STREET DISTRIBUTION IN LA 
JOLLA
PREMIER
WE HAVE ADDED AN ADDITIONAL 16 STREET RACKS
locations giving us 

quality by presenting the fi nest in luxury real estate and elite trends and services San Diego has to offer. Each 

PREMIER
P R O P E R T I E S       L I F E S T Y L E S
P R O P E R T I E S       L I F E S T Y L E S& ™PREMIERSan Diego JANUARY 2014 • VOL. 88

www.SANDIEGOPREMIER.net

SHOP PREMIER STYLE: Winter…San Diego Style

SHOP PREMIER STYLE: Majestic & Grand
PREMIER DESIGN & DÉCOR

PREMIER 

A LUXURY HOMEOWNER’S GUIDE

Detailed Market Analysis of Luxury Communities

www.SeeWhatSoldYesterday.com

ISN’T IT GRANDPg 26

Cover Property presented by 

LAURA BARRY, BARRY ESTATES

coverC-88.indd   1

12/26/13   2:30:05 PM

La Jolla Locations
Amore Boutique & Karl Strauss
Athenaeum Music & Arts Library
Burns Drug Store
Cody’s La Jolla
Coldwell Banker on Prospect
Cups & Realty Experts

Fresh Produce Sportswear
Georgiou La Jolla
Harry’s Coffee Shop
Hotel Parisi
Jose’s Bar & Sunglass Hut
Pannikin Coffee & Tea Café

Prudential on Prospect
Rising Star & Hallmark Gallery
Simic Gallery
The Cottage
Alfonso's Mexican Restaurant

The La Jolla Athletic Club 
The Living Room/Madison Gallery
Wells Fargo Bank
Willis Allen on Girard
Post Office on Wall St

is

JOEL O'DONNELL • 760.822.6805 • EMAIL AT: JOEL@SANDIEGOPREMIER.NET



YOUR POTENTIAL CLIENTS ARE 
NEVER FAR FROM A COPY OF 

PREMIER

Ralphs 7140 Avenida Encinas Carlsbad CA 92009
Albertsons 955 Carlsbad Village Dr. Carlsbad CA 92008
Albertsons 7660 El Camino Real La Costa CA 92009
CVS 455 Encinitas Blvd Encinitas CA 92024
Ralphs 125 N. El Camino Real Encinitas CA 92024
7-ELEVEN 2211 San Elijo Ave Cardiff by the Sea CA 92007
CVS 683 Lomas Santa Fe Rd Solana Beach CA 92075
Albertsons 2707 Via De La Valle Del Mar CA 92014
7-ELEVEN 13801 Mango Dr. Del Mar CA 92014
Ralphs 3455 Del Mar Heights Carmel Valley CA 92130
Albertsons 7895 Highland Village Place Santaluz CA 92129
CVS 10560 4S Commons Dr.  4 S Ranch  CA 92127
Ralphs 10525 4S Commons Dr 4 S Ranch  CA 92127
Ralphs 11875 Carmel Mountain Rd Rancho Bernardo CA 92129
Albertsons 12475 Rancho Bernardo Rd Rancho Bernardo CA 92128
Albertsons 14340 Penasquitos Drive Racho Panesuitos CA 92129
7-ELEVEN 6953 La Jolla Blvd La Jolla CA 92037
CVS 8831 Villa La Jolla Dr. La Jolla CA 92037
Ralphs 8657 Villa La Jolla Dr. La Jolla CA 92037
Albertsons 730 Turquoise Street Pacifi c Beach CA 92109
Ralphs 4315 Mission Blvd. Pacifi c Beach CA 92109
Albertsons 422 W Washington Mission Hills CA 92103
Ralphs 1020 University Ave Mission Hills CA 92103
Ralphs 101 "G" ST Downtown San Diego CA 92101
Albertsons 150 B Ave Coronado CA 92118
Ralphs 306 S Twin Oaks Valley Rd SAN MARCOS CA 92069
Albertsons 14837 Pomerado Road Poway CA 92064

sandiegopremier.net

As easy as picking up a gallon of milk, San Diego PREMIER 

is reaching readers in the places they visit the most!  We 

have added distribution to RALPHS, ALBERTSONS, CVS, and 

7-ELEVEN locations in luxury communities throughout San 

Diego, so your potential clients are never far from a copy 

of PREMIER. Combined with our direct mailing to homes 

valued over $1 million in these communities your message 

will capture an audience of extraordinary buying power. 

PREMIERP R O P E R T I E S       L I F E S T Y L E S

P R O P E R T I E S       L I F E S T Y L E S
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Detailed Market Analysis of 7 Communities
WWW.SEEWHATSOLDYESTERDAY.COMFINANCE: Mortgage Re� nancing UPOPEN HOUSE: Paradise Found in Paradise Valley Arizona

PREMIER A LUXURY HOMEOWNER’S GUIDE

Shop PREMIER Style: Serene Traditional with a Coastal Breeze 

PREMIER DESIGN & DÉCOR

Cover Property presented by
LINDA SANSONE, Willis Allen Real Estate
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PREMIER 
A LUXURY HOMEOWNER’S GUIDE

Detailed Market Analysis of 7 Communities

PREMIER DESIGN & DÉCOR

THE FUNDAMENTALS: Windows, Doors and Floors 

PREMIER STYLE: Spring Spanish

www.SeeWhatSoldYesterday.com

EL MILAGRO
Cover Property presented by 

CATHERINE & JASON BARRY Barry Estates



PREMIER
PROPERTIES     LIFESTYLES

San Diego
&

We make it a point to reach San Diego homebuyerS 
Where they are everyDay… 

at their mailboxes and favorite stores, while they wait for the dentist or meet with 
their Real Estate Agent and as they enjoy their favorite neighborhoods.  
In addition to our targeted direct mailings you can find us all over town. 

7780 Girard Ave   La Jolla
600 Pearl St  La Jolla
7712 Fay Ave  La Jolla
14837 Pomerado Road Poway
6056 El Tordo   Rancho Santa Fe 
6119 La Granada  Rancho Santa Fe 
6033 Paseo Delicias Rancho Santa Fe 
6012-24 Paseo Delicias #24 Rancho Santa Fe 
16915 Avenida de Acacias Rancho Santa Fe 
16236 San Dieguito Rd Rancho Santa Fe 
6015 Paseo Delicias #24 Rancho Santa Fe 
16077 San Dieguito Rd Rancho Santa Fe 
16236 San Dieguito Rd Rancho Santa Fe 
4th and Market  Downtown 
5th and Market  Downtown 
768 W Washington St Mission Hills 
422 W Washington  Mission Hills 
730 Turquoise Street Pacific Beach 
16363 Bernardo Ctr Dr #100 Rancho Bernardo 
12475 Rancho Bernardo Rd Rancho Bernardo
7895 Highland Village Pl Rancho Bernardo
14340 Penasquitos Drive Carmel Valley
3860 Valley Ctr Dr #409 San Diego 
3860 Valley Ctr Dr #409 San Diego 
3861 Valley Centre Dr San Diego
939 Orange Ave  Coronado 
1341 Orange Ave #220 Coronado
150 B Ave  Coronado
Coronado Cays Park Coronado
The Landing  Coronado
868 Orange Ave  Coronado
979 Orange Ave   Coronado
 

300 Carlsbad Vill. Dr #223 Carlsbad
355 Carlsbad Village Dr Carlsbad
955 Carlsbad Village Dr Carlsbad
7660 El Camino Real Carlsbad
3790 Via de la Valle #217 Del Mar
2660 Via de la Valle Del Mar
2651 Via de la Valle Del Mar
15th St (post office)  Del Mar
1431 Camino Del Mar Del Mar
1312 Camino Del Mar Del Mar
1424 Camino del Mar Del Mar
1234 Camino del Mar Del Mar
2707 Via De La Valle Del Mar
162 S RSF Rd #A-30 Encinitas
293 N. El Camino Real Encinitas
1298 Prospect #1W La Jolla
1299 Prospect St  La Jolla
Prospect St   La Jolla
1225-1227 Prospect La Jolla
1251 Prospect  La Jolla
909 Prospect  La Jolla
1037 Prosepct  La Jolla
1001 Prospect  La Jolla
930 Prospect St  La Jolla
1140 Wall St  La Jolla
Prospect & Girard Ave La Jolla
8030 Girard Ave  La Jolla
7824 Girard Ave  La Jolla
7807 Girard Ave  La Jolla
7545 Girard Ave  La Jolla
7467 Girard Ave  La Jolla
1202 Prospect St  La Jolla

JOEL O'DONNELL • 760.822.6805 • Email at: JOEL@SANDiEGOPREMiER.NET

WHERE iS PREMiER? EVERYWHERE!

retail locationS, 
profeSSional officeS : 

943

real eState/
financial officeS: 

340
Pick up a copy at one of our street and wire rack locations 24/7
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SAN DIEGO

COMPANy NAME:

Contact:

CC Billing Address:

City:                                                      State:                             Zip Code:

Phone #:                                                         fax #:

E-mail:

All ads MUST be paid in advance to guarantee space reservation. All sales are final. No refunds, only credits.
A $250 production fee will be charged on cancelled ads if the page has been created.

DETAIlS:

                                                                                    

PAy WITH:          VISA          MASTERCARD           AMERICAN EXPRESS             CHECK

Credit Card #:                                                                      Exp. Date:

Authorized Signature:

To pay with a CHECK: Please make check payable to: 
SAN DIEGO PREMIER, 10755 Scripps Poway Pkwy. #396, San Diego, CA 92131

TOTAl AMOUNT DUE: $

  

      full Page        Half Page        1/3 Page         1/4 Page......................$

Security Code:

All returned checks will be charged an additional $25 processing fee.

DISPlAy SPACE RESERVATIONS

Add a link to your Personal Web Site
from our On-line Magazine & iPad Issue for just $50.............................$

AD SIZE:
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10755 Scripps Poway Pkwy 
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San Diego CA 92131
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